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You Are an Influencer 

Luke 10:1-11, 16 

Rev. Valerie Fairchild 

 

Let us pray 

 

 We are bombarded daily with 

advertisements. Now, unless you have nothing else 

to do, From the time you get up and do your daily 

devotions, to the time you say your nightly 

prayers, you have been exposed to thousands of 

marketing voices. 

 Ads pop up in online reading, in 

newspapers, TV, in social media, on billboards and 

signs, on the radio or websites. You click on a 

video on social media and it begins with an ad that 

you can’t opt out of for several seconds.  

 I had lunch at a restaurant and had my 

cellphone ‘location’ turned on. By the time I got 

home I’d received a survey for the restaurant and 

an ad for a free dessert to encourage me to return. 

Ugh! 

 I googled chair glides for our church chairs 

so we don’t scratch the floor and now ads for chair 

glides are popping into my Facebook and other 

programs. I already ordered them on Amazon, 

thank you very much! Enough already! 

 In the 1970’s, the average American was 

exposed to about 500 ads a day. In the second 

decade of the 21st century, that number has 

increased to somewhere between 4,000 and 10,000 

ads per day. Maybe that info will help you with a 

Trivial Pursuit game someday. In this moment, 

you probably wish I hadn’t shared. 

 Market researchers are trying to figure out 

how to get their product to stand out in this 

oversaturated market. Their answer – influencers. 

Influencer marketing relies on a particular 

influencer, not necessarily a celebrity, who can 

engage with a particular demographic. The right 

message with the right influencer can make all the 

difference. Influence marketing looks for 

individuals who have influence over potential 

buyers and builds the marketing around those 

influencers. They look at what the influencers like 

and why they like it. 

 A company selling razor blades tries to 

identify influencers of the National Football 

League. They try to produce a razor the influencer 

likes, and because they like it, most of the rest of 

the players will like it too. And if the football 

players like the razor, the men of America will be 

inclined to buy the razors too. Hey if NFL players 

like it, it must be good for you men too, right? 

 What does that have to do with our 

scripture? Jesus and the disciples needed a 

marketing campaign. Jesus didn’t put up billboards 

or take out ads in newspapers. He didn’t hire a 
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crier to stand in the town square proclaiming the 

Kingdom of God. He didn’t start a campaign on 

Facebook, nor did he track the movements of 

people via their cell phones and send them 

invitations when they were near him. “Hey, Jesus 

is speaking on the hillside by the dead sea 

tomorrow at noon. Come hear him. No need to 

pack a lunch. Bread and fish provided.” 

 No. Jesus started with local people. He 

looked for those with presence and persuasion and 

lacking that, he looked for those who could learn 

to develop it. He found 70 people to be 

influencers. He sent them out to sway people for 

the Kingdom. 

 Jesus was, and is, about people and 

relationships. The marketing plan then, and now, is 

relational. It’s about people sharing with people. It 

worked then, and it works now, provided we open 

our mouths and share. 

 Jesus reminded his 70 influencers that, “The 

harvest is plentiful, but the workers are few.” 

(Luke 10:2) This is very true of today. The 

numbers of practicing Christians is dropping 

dramatically, right here in the U.S. Trilogy, Sun 

City and Sun City West folks, this is especially 

true of your neighbors. They are the first of the 

God is dead generation. And they are living out 

their final earthly years without knowing Jesus. 

The harvest is plentiful. Where are the workers? 

We are the workers – we gathering to 

worship. We who believe. 

 Jesus sent his disciples out in twos. Now 

you can certainly talk with people about your faith 

on your own – and you should. However, there is 

comfort and support in twos. One can be praying 

while the other speaks. One can be observing the 

person’s reactions that indicate the stories you 

share of your faith are connecting. Maybe one of 

you is more confident praying aloud when the 

opportunity arises. 

 Jesus sent his influencers out without 

baggage, “Do not take a purse or bag or 

sandals; and do not greet anyone on the road.” 

(vs 4) They weren’t to appear as hucksters. They 

didn’t carry bags of tracks or brochures. They 

weren’t to try to out dress those they’d meet. And 

they were to remain focused and not chat with 

those who might distract them from their mission. 

 In other words, they and we are to be very 

much like Jesus in his approach: open, honest, 

vulnerable and approachable. 

 Jesus taught, “When you enter a house, 

first say, ‘Peace to this house.’” (vs. 5) Pray for 

peace as you approach a house. When an 

opportunity arises, speak peace to the people. They 

may share a challenge they are going through. Say, 

“May you know God’s peace in this tough time.” 
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Praying for and speaking peace builds a good 

foundation for authentic conversation. 

 Jesus continued, “Stay there, eating and 

drinking whatever they give you, for the worker 

deserves his wages. Do not move around from 

house to house.” (vs. 7) There is no need to seek 

better lodging or food. Stay with those who receive 

you and eat and drink what they do. 

 When John and I visited northern India, we 

were served curry, a kind of soup or stew, lunch 

and dinner for two weeks. Sometimes it was very 

spicy hot. The worst was a fish curry. While most 

of the curry eaten by the people was vegetarian, 

because we were guests, they tried to find some 

meat to add to ours. The people waste nothing so 

the fish was chopped up in its entirety complete 

with bones that everyone else seemed to swallow 

with no difficulty while I tried to subtlety remove 

the larger bones from my month. And, oh, my 

throat was sore after. 

 John and I understood Jesus’ teaching. We 

graciously said yes, even when we’d just been 

served tea in one place, walked across the street 

and were offered tea again. It is a gift to those who 

offer when you receive.  

 Now, apply this life today. You’re walking 

in your neighborhood and see another neighbor 

and begin to chat. After a few blocks the neighbor, 

or you, suggests getting lunch together or a coffee 

or have iced tea at the neighbor’s home. Don’t start 

with, “I’m so glad you invited me in. You – need – 

Jesus!” The neighbor will feel tricked and might 

think, “Wow, thanks for deciding I’m lacking!” 

And, please don’t start with, “Do you know where 

you’re going if you die tonight?” No hard sell. 

Don’t go from influencer to threatener.  

 Just talk. Let the conversation flow on its 

own. When you are open and interested, you’ll be 

amazed at how quickly people share about 

themselves. Listen for those things you might pray 

for. Speak it, “Wow, I’ll keep that in my prayers 

for you.” If that is received, consider offering a 

quick prayer before you leave. For example, 

“Lord, bring your peace into this situation and 

restore wholeness.” 

 The person may ask you where your hope 

comes from or you might have the opportunity to 

share a time you struggled and how faith in Jesus 

helped you. Tell them Jesus cares about their 

situation too. 

 Being an influencer means we share what 

we experience as followers of Jesus. We share our 

stories about why we choose Jesus. We offer 

peace. Peace is sorely lacking in this world and 

with it hope. Share about the peace that God has 

given you even when it felt like everything was 

falling apart. Share about the hope you have in 

God’s promises and the knowledge that God is 
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with you in your challenge. Encourage the person. 

Tell them that because God creates us and loves us 

that he wants to work in our situations. 

 Healing the sick was a large part of Jesus’ 

ministry and his great commission tells us to do 

the same. As Jesus prepared his influencers he 

said, “Heal the sick who are there and tell them, 

‘The kingdom of God has come near to you.’” 

(v. 9) Does that sound intimidating? It shouldn’t. 

Scripture repeatedly records that we have power in 

Jesus’ name. When you learn someone is sick in 

the home, let them know you will hold this in your 

prayers and offer a simple prayer, “Lord, bring 

your healing touch upon this person.” God loves to 

bring healing to grow a person’s faith. 

 Note the second half of that verse. Tell 

people the Kingdom of God has come near to 

them. People feel alone. They feel like the burdens 

of the world, or the family, rest on them. They feel 

no one else cares. And then you say, the Kingdom 

of God has come near. The kingdom of God is 

about peace, wholeness and restoration. People 

want this. God cares. They aren’t alone. There is 

One who wants to carry the burden for them, and 

even carry them when needed. 

 And what about when you are rejected? 

“But when you enter a town and are not 

welcomed, go into its streets and say, ‘Even the 

dust of your town we wipe from our feet.’” (v. 

10-11a) In Luke 9 Jesus was rejected when he 

went to a Samaritan village. James and John 

wanted to call down fire from heaven to destroy 

them, but Jesus stopped them. Just as not all 

accepted Jesus, not all will accept your message. 

For some, you’ve planted a seed. But, in any case, 

don’t curse them. Just walk away. 

 And keep this in mind, Jesus said, 

“Whoever listens to you listens to me; whoever 

rejects you rejects me; but whoever rejects me 

rejects him who sent me.” (v. 16) In other words, 

don’t take it personally. It is not you who is being 

rejected. It is Jesus and thus God who sent Jesus 

who are rejected. We fear sharing because we 

think it is all about us and how well we do. No, it’s 

about Jesus. The Holy Spirit picks up where you 

leave off. Some will respond and some will reject 

God. 

 Being an influencer takes time. The greater 

your friendship, the more likely it is that the person 

will listen to your message. Think about it, when a 

friend tells you about a new product she’s found 

that has been very helpful for her, you are more 

likely to get it for yourself. This is true of the good 

news of the Kingdom too! 

 You are an influencer. Each of us has a 

sphere of influence. It might be your book club, 

your golf group, your co-workers, your family, 

your lunch club, the group that regularly hangs 



5 
 

together, the place where you volunteer, a group of 

like-minded hobby enthusiasts. And, because of 

God, you can influence even the stranger because 

you are authentic. 

 Jesus wants someone who’s real and willing 

to tell others who God is and what God has done 

for them. And more, Jesus wants people who truly 

know him and love what they’ve found in a life 

with Jesus. It’s about sharing what you’ve 

experienced as a Christian. We carry the greatest 

solution to the world’s greatest need in our 

relationship with Jesus! 

 The ball’s in your court. Christ is counting 

on you. 

Let us pray 

Lord, thank you for those in our lives who 

shared their God stories with us so we could 

choose Jesus and grow in our faith. Help us to be 

faithful in sharing our stories with others. Give us 

new boldness so we can truly answer your call to 

make disciples. Amen. 


