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The Christian Brand 

2 Corinthians 4:13-5:1 

Rev. Valerie Fairchild 

 

Let us pray 

Lord, we seek your word for us today. If I write 

anything that is not of you, let it not be received. 

May you speak to each today and may each 

receive your word. Amen. 

 

 What do you think of when you hear the 

word ‘branding?’ There was a time when branding 

meant something you did to cattle. Ranchers have 

an identifying mark, known as a brand, that is 

burned onto the livestock. A cow’s brand tells you 

with certainty which ranch it belongs to. 

 Does the way we carry our Christian brand 

tell with certainty who we belong to? 

 Today, brands are for consumers, not 

cowboys. Do you know the top brands today? 

They are Google, Amazon, Apple, Tesla, Netflix, 

Airbnb, Facebook and Starbucks. The colorful G 

for Google and the simple white f on the blue 

background for Facebook, are readily identifiable.  

 The top brands are said to influence the 

direction of our culture. Amazon, for example, has 

had a huge impact on the way we buy stuff. 

Facebook helps people who crave connections. 

Unfortunately, I personally think Facebook’s 

branding may be suffering as people use the 

platform unkindly. Starbucks is more than a coffee 

shop. It is place where community is created in 

unexpected ways. 

 These brands were chosen for the top ten 

because they connect deeply with people and bring 

about change in culture. 

 How about the Christian brand? Does 

Christianity connect deeply with people and bring 

about change in culture? Sadly, the Christian brand 

is suffering. Incidences of sexual abuse, church 

financial scandals, perceptions of intolerance, anti-

intellectualism, bigotry, and lack of compassion 

are all reasons. None of these are the messages we 

want to send. 

 It’s time to reclaim the Christian brand. The 

apostle Paul helped to establish the Christian brand 

back in the first century. Paul wrote, “For the 

message of the cross is foolishness to those who 

are perishing, but to us who are being saved it is 

the power of God.” (1 Corinthians 1:18). The 

message of the cross is the power of God! Paul 

proclaimed, as we do, that Christ died for our sins, 

was buried, and was raised on the third day and we 

who choose him are forgiven and given eternal 

life. That is branding people can connect with, 

branding that can change culture for the better. 

That is the message we need to focus on sharing. 
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 The cross is not a sign of weakness. It 

reveals the power of God. Good Friday and Easter 

morning were far more world-changing than 

anything developed by Amazon and Airbnb. 

 The Christian brand also speaks to our 

futures. As Paul taught, “The one who raised the 

Lord Jesus from the dead will also raise us with 

Jesus.” (2 Cor. 4:14) We will know resurrection. 

We will enjoy eternal life with Jesus.  

The power of God through the cross 

certainly connects deeply and brings positive 

change. It certainly influenced culture and the 

world. There is no competition that can stand up to 

this brand. Companies rise and fall – but this one, 

Christianity – has a remarkable lasting power.  

After all, the only thing that lasts forever is 

God. “Therefore we do not lose heart. Though 

outwardly we are wasting away, yet inwardly 

we are being renewed day by day.” (2 Cor. 4:16) 

I like this passage for memorial services because it 

reminds us that our bodies were never meant to 

last forever. Yet, God, in his amazing way, renews 

us with just what we need for each day until he 

gathers us home. 

Taken in a broader perspective, we realize 

this passage applies to everything. The top 

business brands of today will drop off the charts in 

the future and eventually go away. Consider the 

many logos that had become universal symbols, 

like the golden arches of McDonald’s. A survey by 

Sponsorship Research International, a marketing 

firm, surveyed 7,000 people in the United States, 

the United Kingdom, Germany, Australia, India 

and Japan. It found that 88 percent could identify 

the golden arches [of McDonald's restaurants] and 

that 54 percent could recognize the Christian cross. 

--Eric Schlosser, Fast Food Nation (Houghton 

Mifflin Harcourt, 2012), 282. 

Isn’t it sad that the golden arches of 

McDonald’s are better known than the Christian 

cross? Yet, in spite of its well know logo, 

McDonald’s no longer makes the top ten list of 

brands. 

Like our bodies, businesses peek and then 

fade. However, Christians don’t need to lose heart. 

“For we know that if the earthly tent we live in 

is destroyed, we have a building from God, an 

eternal house in heaven, not built by human 

hands.” (2 Cor. 5:1) Last week Paul referred to 

our bodies as earthen jars and this week he calls 

them earthly tents. Do you get the idea we’re 

disposable? Ok, but only the body. We, our souls, 

have an eternal house in heaven. This is the power 

of the cross. This is the one brand that lasts. 

The Christian brand doesn’t have the stuff of 

big business. What is has is invisible power and 

eternal life. These are the world changing qualities 

that people seek. The Christian faith has the 
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potential to connect deeply with people and bring 

about positive change in culture. 

In fact, eternity is so desired, advertising 

campaigns try to tap in. Wendy's recently ran a 

full-page ad in popular magazines. At the top of 

the page in huge letters are the words: "This just 

in: apparently heaven does exist."  

In the middle of the page are three 

hamburgers with onion, lettuce, tomato and beef 

filling a bun. In small print at the bottom of the 

page are the words: "Indulge in a fresh, hot 'n juicy 

Wendy's Classic Hamburger. It's hamburger bliss." 

In the lower left-hand corner of the ad is a photo of 

Dave Thomas, owner of Wendy's, with a spatula in 

his right hand. In this version of heaven, Dave is 

God preparing a table for us. 

Calvin Klein offers a line of cosmetics for 

men and calls it Eternity. Reebok presents its latest 

shoe, the DMX lite, as 11.4 ounces of salvation. In 

a colorful two-page spread, the computer enhanced 

graphics show the shoe helping a runner negotiate 

the perils of hell, apparently on his or her way to 

heaven. Mitsubishi Motors presents its Montero 

Sport LS 2WD as a calm point in the midst of the 

storms of life. Infiniti presents its line of cars as a 

"sanctuary." --Thomas A. Boogaart, "Preparing the 

house of God: A theme in four movements," 

Perspectives: A Journal of Reformed Thought, 

November 1999, 18. 

Hey, we need to reclaim our brand! Heaven, 

eternity, and salvation are not products you can 

purchase. That’s consumerism language. We need 

to speak the language of mercy and God’s gift of 

grace. 

Today’s scripture teaches us the basics to 

share. First, Christianity offers invisible power. 

The power of God cannot be seen in the usual 

sense, yet it is essential in our lives. Consider love. 

People love because God first loved us. The love 

that causes people to be concerned about one 

another, to reach out to neighbor near and far, to 

offer help and share resources, to value human life, 

all comes from God. The power to forgive others 

and to accept the total, unearned, forgiveness from 

God, is invisible. 

The fruits of the Holy Spirit, love, joy, 

peace, patience, kindness, goodness, faithfulness, 

gentleness, and self-control can’t be perceived 

with our eyes. Yet they manifest in our behavior. 

We know them in our hearts. 

The qualities resulting from God who loves 

humanity are more important that anything we can 

purchase. And the quality of our lives would be 

greatly diminished without God’s invisible power 

in the cross. 

Imagine what the world without God’s love 

would look like. Forgiveness would be rare while 

sexual abuse would increase. Financial scandals 
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and political manipulation would become more 

prevalent. Imagine a world where people do not 

exhibit joy and peace, patience and kindness. We 

know what lack of goodness and self-control lead 

to. 

We need these invisible powers – all of 

them. Even though we cannot see them. 

Our Christian faith grants us access to these 

powers. We love because God loves us. We act 

with righteousness because God is a righteous 

God. We believe and practice forgiveness because 

Jesus died for our sins bringing the gift of 

complete forgiveness to us. When we’ve chosen 

Jesus, we receive the gift of the Holy Spirit 

working through us and we are transformed into 

the people God created us to be. 

“So we fix our eyes not on what is seen, 

but on what is unseen, since what is seen is 

temporary, but what is unseen is eternal.” (1 

Cor. 4:18) 

Secondly, to reclaim our branding, we need 

to share about true eternity. Our faith gives us the 

assurance of eternal life. We have a permanent 

place in God’s eternal kingdom. Let’s return to this 

verse, “For we know that if the earthly tent we 

live in is destroyed, we have a building from 

God, an eternal house in heaven, not built by 

human hands.” (2 Cor. 5:1) Our faith assures us 

that nothing in all creation, not even death, can 

separate us from the love of God in Christ. 

Nothing else gives us this kind of stability.  

God promises us a place not made with 

hands, but eternal in the heavens. This deeply 

connects with people. People want to know what 

happens when this life ends. They want to know 

there is more than simply ceasing to exist. They 

want to know that what they do in life matters, that 

it fits into a greater plan and isn’t meaningless 

monotonous routine.  

The Christian faith has the potential to 

change and inspire people to work for authentic 

transformation in the world. We want the world to 

become again what God designed it to be. Faith in 

Jesus gives people a vision of what God’s 

heavenly kingdom is all about. It gives us hope 

that injustice and war can be replaced by 

righteousness and peace. 

At the heart of the Christian brand is the 

invisible power of God and eternity. This needs to 

be shared. This needs to be communicated in God 

honoring ways. 

In what ways do we uphold and promote the 

Christian brand? Do our words and our actions 

damage or promote our faith? Do we love as God 

has loved us and as we are commanded to love, 

loving our neighbor as ourselves? Are we focused 
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and motivated by the seen stuff of the world, or on 

the unseen invisible power of the cross? 

Here’s the challenge, being Christian does 

not mean we’re perfect. We still slip up. And 

people catch us. The problem is their perception 

that we think we’re perfect and therefore criticize 

them. We tend to be quick to point out the wrongs 

of others. But that isn’t promoting our brand. We 

need to be quicker at recognizing where we’ve 

caused a problem and work to correct it. Model 

apologizing and asking for forgiveness and doing 

all that you can to make things right. Model loving 

all as God does. Model relying on God’s strength 

and teaching to overcome the challenges you face. 

And give God the glory. Model the grace that God 

has poured out on you. 

These are the behaviors that promote the 

Christian brand – not that we’re somehow perfect. 

Share the invisible power of the cross in your life 

and the gift of eternity. Ask yourself, does the way 

I live the Christian life tell with certainty who I 

belong to? What are we, individually and as the 

church, doing to reclaim the Christian brand? God 

is calling us to join in the Kingdom building. 

 

Let us pray 

Lord, forgive us when we tarnish the Christian 

brand with our words or actions. Help us to 

acknowledge our struggles and tell of your saving 

amazing grace and that it is available for all who 

turn to Christ. Help us to promote the gift of Jesus! 

Amen. 
 
 

 
 
 
 

 

 


